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 Cilindrical Remote Control

Project for KLM

New Product Line for Royal Delft

MSN on Mobile Phone



Large Public Displays

Infographics



Randomly Connecting Pe
ople 

Touch sensitive tiles with LED lights in them



DECREASING THE FEELING OF ANONIMITY IN 
A PUBLIC URBAN STREET BY STIMULATING 
PEOPLE TO EXCHANGE A KNOWING GLANCE



Tangible Music Players for Different Personality Types

Extraversion- Introversion: 
flow of energy

iNtuition- Sensing: 
taking in information

Feeling-Thinking: 
making decisions

Judging-Perceiving: 
dealing with the daily world

MYERS-BRIGGS 
TYPE INDICATOR 

ENFP



PERSONA VISION CONCEPT

From theory to ideas



First test
4 out of 19 participants preferred the music 
player that was designed for them. (significance 
p=0.022) The remaining fifteen subjects selected 
an ‘almost right’player. IT IS POSSIBLE TO DESIGN FOR 

DIFFERENT PERSONALITY TYPES!



Making user data inspirational for designers



Discussing theory

Workshop photoboarding

Analysing data



Personas based on user data



Storyboard with personas as main characters

Iterative steps in developing a storyboard



Mugs to sensitize Philips designers 
before the creative session

Philips designers exploring 
the inspirational materials

Using materials to devel
op ideas



HOME ALTARS

I SHOULD
 THROW IT AWAY, REAL

LY...

& MSRC



ODD LITTLE NICK-NACKS ON 

DISPLAY IN THE HOME



Product for 20
12

Context; HomeChosen domain; ´family memories´

Preliminary design goal



Social relationships between family members 

How social relationships are 
represented in Home Altars



Pat Chandu & Tracy

James & Clare & parents
Megan & Kate



SENSITIZING PROBE

one week before house visit

HOUSE VISIT

TALK about probe

MAKE collageTALK about collage

HOME ALTARS 
&  meaning of the 

cherished objects



4 assignments in each
 sensitizing 

probe



Stickers to help 
participants make diagram 
of who they see as their 
close family



BEING REMINDED OF PAST 
EXPERIENCES; THE GOOD 
ONES AND THE BAD ONES

Make a collage of;

Stickersheet
s with word

s 

and pictures
 to help the

 

participant 
associate



Family Diagram

Collage
 ´Bein

g reminded 
of pas

t 

experie
nces+ 

the goo
d ones

 and 

the ba
d ones

.



based on Ground
ed Theory

clustering quotes
 around 

‘Keeping in Touch’
& ‘Home Altars’

finding structures
marking insights 

& ideas



It can be painful to be remembered about the not so 
happy past, but sometimes even HAPPY MEMORIES 
CAN BE VERY PAINFUL to think about!

It is because the past is so 
pleasant, Sheila and Luca don’t want 

to be remembered about it; not having it 
is painful

IT IS NOT THE PAINFUL PART, IT 

IS THE GOOD PART THAT SUDDENLY 

ONE IS OUTSIDE OF IT





Having something to put things on makes 
people save/ collect things

Some things remain in the same 
place for a very long time

CLustered objects 
often have a relation 
to each other



It shouldn’t really be there

souvenirs

It is important that the things 
on display have memories 
attached to them I should throw it away really



UNIQUE CLUSTERS OF SMALL 

OBJECTS ON DISPLAY WHICH 

ARE CHERISHED BY PEOPLE 

WHO HAVE PUT THEM THERE 

BECAUSE THE OBJECTS MEAN 

SOMETHING TO THEM

Tangible signs 
that communicate 
the continuity of 
ones experiences, 
relationships & values

No unambiguous 

definition! Th
ere are 

a lot of varia
bles

The objects often have 
some relationship, either 
by form, aesthetics or 
meaning



ONE OF THE IMPORTANT FUNCTIONS 
OF CHERISHED HOUSEHOLD OBJECTS 
IS PRECISELY THEIR ABILITY to provide 

tangible, enduring, and vitalized signs THAT 
CAN COMMUNICATE THE CONTINUITY OF ONE’S 

EXPERIENCES, relationships AND VALUES
- Csikszentmihalyi & Eugene Rochberg-halton, 1981

People who have ties to people represent them 
in concrete objects
(Csikszentmihalyi & Eugene Rochberg-halton, 1981)

Things embody goals, make skills manifest, and shape the 
identity of their users. 
(Csikszentmihalyi & Eugene Rochberg-halton, 1981)



NEW COMMUNICATION TECHNOLOGIES 
(MOBILE PHONES, MAIL, ETC. )  COULD BE 
USED to make home altars more dynamic



People sometimes have 
problems with ‘finding someone’ 
to get into touch with

Throwing away stuff can 
be seen as an important act 
of creativity

People present ties to people 
in concrete objects, often 
clustered together in Home Altars.

Relations 
between family 

members are asymmetric, 
especially between different 
generations.

People like to have 
an idea of what their close 

family members are doing.

Having a dedicated place to 
put things in influences people’s 

behaviour in saving/collecting 
objects

A lot of the current 
technologies focus on saving stuff, 
whereas in the real world not 
everything can be saved. 

Only 
people themselves can 

decide if a certain memory 
is pleasant or not and this even 
varies within time and space

CONTEXT FACTORS

Objects in home altars 
often have some kind of 
relationship with each other

HOME 

ALTARS

THROWING AWAY STUFF

MEMORY PROMPTS

FAMILY RELATIONS



Digital becomes physical
Not a gadget!

Intuitive

surprisingly simple

In the periphery of 
the home; not an 
entertainment system!

carrier for 
meaningful objects

Allow for both 
thought and 
unintentionality

I want to let people artfully 
create NEW TANGIBLE & VISIBLE SIGNS 

OF THEIR SOCIAL RELATIONSHIPS by giving them 
the opportunity to create new meaningful clusters of cherished 
objects and MERGING THEIR PHYSICAL WORLD WITH 

THE DIGITAL WORLD OF communication in a 
meaningful way.

subtle

open & casual

INTERACTION
PRODUCT

STATEMENT

neutral appearance



Idea sketches

Storyboards



My mum doesn’t do 
computers

I also send her 
cards, to make her feel 
better. I appreciate her, 
because she takes care of 

mother.

Mattias, the little six year old, tricky, I just try 
to keep contact with him. He doesn’t like communicating on 

the phone anyway, He is busy. And again, Kaleila, I am 
just trying to keep the contact alive.



They take up so much space but I 
don’t want to chuck them because they 
mean something to me

What is 
important we 

have a lot of con-
tact, I know where 
they are and what 
they are like.

I’ve 
got odd little nick nacks, 

my grandpa gave me that. So I always 
have it here

So we probably 
have sometimes 
two or three email 
a day, it will 
just be a sentence 
you know.



Yeah, I 
had to keep 

that as well, 

I should chuck it 
out really. It’s 
always there, but I 
don’t have place 
for it. So I put 

it on the junk 

Oh, be careful with the bee, 
I made him at grandma’s house. This is 

just clutter really, it shouldn’t really be 
there. Stuff that hasn’t found a place yet.



What is important we 
have a lot of contact, I know 
where they are and what they 

are like.

I suppose I
 have got p

hotos every
where I 

suppose. […
] Why this 

ended up on
 the shelf 

I am not 

quite sure.
 It’s Will’

s, there ar
e things th

at are sitt
ing 

around the 
house.

Actually, 
this one was supposed 

to be about travel, but what 
happened was that I had a couple of 
pictures that somehow fell behind, 
so I filled them with pictures that 
really weren’t about travel, so the 
theme was lost a little bit.



QUESTIONS?
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